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Objectives:
Broad Objective: Almost anyone can use desktop publishing software to get graphics, fonts, and colors on screen; however, a great deal must be known about one’s intended audience in order to effectively use these elements. By designing a mock magazine cover for a certain audience, students will see the importance of knowing one’s audience.
Specific Objectives: By the end of this lesson, students will be able to:

1. Describe some characteristics that can be used to define a specific audience.

2. Describe at least 3 design elements that should be considered when designing for a specific audience.

3. Choose proper photos/clipart for the intended audience.

4. Choose an appropriate color scheme for a stated audience.

5. Design a magazine cover for a specific audience.

Connections:

Kentucky Academic Expectations:
1.13 Students make sense of ideas and communicate ideas with the visual arts.

Using page layout software is very tied to the visual arts.
1.16 Students use computers and other kinds of technology to collect, organize, and communicate information and ideas.

Students must have a good mastery of computers in order to complete this task.
5.2 Students use creative thinking skills to develop or invent novel, constructive ideas or products.

A great deal of creativity goes into designing a magazine cover, and students must construct a concept on their own.
Core Content for Assessment
PL-H-4.2.2 There are basic academic skills (e.g., communication, research, math, science) and preparation levels (e.g., past work experience and training, leadership, certification) required or useful for various jobs and careers.

NBEA Standards

MS 6   Identify numerous marketing variables and strategies in dealing with a diversified marketplace.
ISS 8  Select and use word processing, desktop publishing, database, spreadsheet, presentation graphics, multimedia, and imaging software and industry-and subject-specific software.

Kentucky Administrative Skill Standards

OF Demonstrate basic computer skills
OF023 Custom design a desktop published-document

Kentucky Marketing Skill Standards

OE001 Describe the need for marketing information
OH008 Explain the types of advertising media

OH009 Explain components of advertisements
SCANS Standards

C8 Uses Computers to Process Information

C18 Selects Technology

C19 Applies Technology to a Task

F5 Listening

F8 Decision Making

F16 Self-Management

Marketing Education Resource Center 2005 Standards
· Write persuasive messages (CO:031) (SP)
· Follow directions (CO:119) (PQ).

· Maintain positive attitude (EI:019, HR LAP 11) (PQ)

· Demonstrate interest and enthusiasm (EI:020,HR LAP 20) (PQ)

· Demonstrate basic presentation applications (IM:265) (PQ)
· Explain components of advertisements (PR:014, PR LAP 7) (SP)

Marketing Curriculum Program of Studies

· using appropriate marketing skills students will design page layout with appropriate proportions, balance, and typography for advertising, electronic presentations, web sites, etc.
· students use computers, utilize commonly used presentation equipment, computer presentation software, appropriate html/web development software and other multimedia system and other kinds of technology to collect organize communicate information and ideas.
Context:
The students have been working with the basics of MS Publisher for about a week. They have learned how to insert text, insert graphics, change fonts, apply/change color schemes, and manipulate objects in relation to each other.  The students will now use these page layout skills to create a magazine cover for a specific audience.
Materials:
· MS Publisher
· Computer
· Internet 
· projector 

· PowerPoint

· worksheet
Procedure:
Bell Ringer:  Do you think it is possible to design something (i.e. products, advertising, etc) that will appeal to everyone?  Why or why not?

I. INTRODUCTION

Most of us have read a magazine at some point or another.  Think about what made you pick up a particular magazine the first time you read it. Chances are, the magazine cover played a big role in getting you interested in reading what’s inside. Magazine publishers work hard to make sure their magazine covers target the audiences they serve.
II. PRESENTATION

What is your audience?

· The group people whose attention you’re trying to grab

What are possible characteristics of an audience?

· Gender

· Age

· Income

· Interests

· Ethnicity

· Geographic Location

There are three important design elements to consider for your audience:

1. font

2. color

3. layout

Fonts are really important:

1. Don’t overuse fonts: Never use more than 4 fonts on one page.

2. Make sure fonts are readable, both in face and size.

3. Bold and italics can often be used instead of a different font.

4. Thick fonts convey power; Thin fonts convey understanding

Stereotypical colors often work best within a culture.
1. Gender

2. Industry standards

3. Age groups

4. Country/Ethnic colors

The pictures/graphics you choose should make the reader want to pick that magazine up and read it immediately.

1. Simple clipart is often more effective than complex scenes.

2. Avoid pictures that are too “busy.”

3. To avoid poor image quality, do not enlarge small pictures too much.

4. Use pictures that complement your font colors/styles

When in doubt, mimic!

1. Don’t steal a design, but borrow elements from it.

III. APPLICATION

Your assignment is to design a magazine cover for a fictitious theme magazine. Your choice of themes could be (but not limited to): fashion, gardening, computers, auto, music, entertainment, news, art, parenting, etc. 
To help you complete the task, please follow these steps:

1. Complete the audience analysis worksheet. This will help you identify the things you need to think about in order to decide who you are creating this magazine for.

2. Complete the magazine cover style sheet.  This document will help you choose and organize your fonts, layouts, and graphics. You will be required to identify why you chose a certain design feature, since answering “why?” usually leads to better design choices.
3. Use clipart or the Internet (images.google.com or images.yahoo.com) to find pictures and graphics you need for your magazine cover. Keep in mind, your magazine cover must be rated G and appropriate for all ages.
4. Put your text, graphics, and colors together to create the final magazine cover. Use the provided rubric to make sure your magazine cover satisfies all requirements.

5. When you are satisfied with your product, submit your magazine cover, audience analysis, and magazine style sheet to the assignment tray.
IV. ASSESSMENT

This assignment is worth 200 points. See the attached rubric for a detailed scoring guide. (Each item of the rubric will be explained to the students before they begin work.) Since I will be walking around the room continuously, I will be making formative assessments as soon as the students start working.
	Objective
	Learner Goals
	Formative
	Summative

	Describe some characteristics that can be used to define a specific audience.
	NBEA: MS 6
	Ask questions about audience during demonstration
	An end-of-unit project will require students to recall and use this information with little assistance from me.

	Describe at least 3 design elements that should be considered when designing for a specific audience.
	KY AE: 1.13, 1.16, 5.2

NBEA: MS 6
	Observation will be made as the students complete their projects.
	

	Choose proper photos/clipart for the intended audience.
	KY AE: 1.13, 1.16
	
	

	Choose an appropriate color scheme for a stated audience.
	KY AE: 1.13, 1.16
	
	

	Design a magazine cover for a specific audience.
	KY AE: 1.13, 1.16, 5.2

NBEA: MS 6
	
	


Higher-Order Thinking Question
What are some reasons why it is hard to design something that appeals to many different people? Explain your answers.
Open-ended Response
Becky says that it is possible to appeal to everybody. Is this true? Why or why not?
Reflection/Refinement:
This lesson is based on a very similar lesson taught previously.  Reflection from 10-14-2004: This lesson went extremely well. The included rubric enhanced the students’ products ten-fold over the lessons for which no rubric was included.  The individualized feedback was very effective in helping students critique and fix their own work.

The one thing that needs to happen in future uses of this lesson is a stronger review of topics covered at the end of class to reinforce the desktop publishing principles covered during the lesson.
